
Alcohol Brands Consumed by  
Young People in Treatment 2015
Alcohol Brands Consumed by Young People in 

Treatment 2015 

 

                                       

 

                                              

                              

                                                                  

                       

                                                          

                       

Alcohol Brands Consumed by Young People in 
Treatment 2015 

 

                                       

 

                                              

                              

                                                                  

                       

                                                          

                       

Alcohol Brands Consumed by Young People in 
Treatment 2015 

 

                                       

 

                                              

                              

                                                                  

                       

                                                          

                       

Alcohol Brands Consumed by Young People in 
Treatment 2015 

 

                                       

 

                                              

                              

                                                                  

                       

                                                          

                       

Alcohol Brands Consumed by Young People in 
Treatment 2015 

 

                                       

 

                                              

                              

                                                                  

                       

                                                          

                       

Alcohol Brands Consumed by Young People in 
Treatment 2015 

 

                                       

 

                                              

                              

                                                                  

                       

                                                          

                       

Alcohol Brands Consumed by Young People in 
Treatment 2015 

 

                                       

 

                                              

                              

                                                                  

                       

                                                          

                       

Alcohol Brands Consumed by Young People in 
Treatment 2015 

 

                                       

 

                                              

                              

                                                                  

                       

                                                          

                       

Alcohol Brands Consumed by Young People in 
Treatment 2015 

 

                                       

 

                                              

                              

                                                                  

                       

                                                          

                       

Alcohol Brands Consumed by Young People in 
Treatment 2015 

 

                                       

 

                                              

                              

                                                                  

                       

                                                          

                       

Alcohol Brands Consumed by Young People in 
Treatment 2015 

 

                                       

 

                                              

                              

                                                                  

                       

                                                          

                       

Hybu iechyd; gwella bywydau



2 Alcohol Brands Consumed by Young People in Treatment 2015

Alcohol Brands Consumed by Young People  
in Treatment 2015
In 2013-14 over 10,000 children and young people sought treatment for alcohol as either a primary 
or secondary substance.1 Drug and alcohol services offer vital support for young people and are well 
positioned to improve broader understanding of their consumption patterns.

Since 2012 Alcohol Concern has worked with young 
people’s drug and alcohol services from across the 
country to collect data on the brands and type of 
drinks consumed by the vulnerable young people 
using treatment services. Improved awareness of 
what alcohol is consumed by children and young 
people drinking riskily could help the development of 
practices and policies to address the serious damage 
caused by underage drinking. 

The findings from the three surveys conducted since 
2012, including this one, are remarkably consistent; 
the same brands are commonly consumed by ‘at risk’ 
young people year after year. The results suggest 
that the consumption choices of young people in 
treatment are strongly influenced by a nexus of price 
and product marketing. Strong cheap drinks are 
favoured that provide the greatest number of units at 
the cheapest cost, spirits in particular, that are easily 
mixed with other flavours.

Eleven young people’s drug and alcohol services 
from different regions in England asked their 
clients to record the brands of alcohol they most 
commonly consumed. Participating services include 
DNA (Newcastle), N2L (North Tyneside), Switch 
(Darlington), Matrix (South Tyneside), Platform 
(Middlesbrough), Lifeline (Stockton), Early Break 
(Bury, Rochdale and East Lancashire), EYPDAS 
(Essex), ru-ok? under-18’s substance misuse service 
(Brighton), YADAS (Poole) and Plan B (Bedford). The 
services represent a geographical spread across all 
areas of England except London. The North East is 
significantly over represented compared to other 
regions, providing over half of the total number of 
participants.

223 children and young people between the ages of 
12 and 20 years old were recruited by the services to 
participate between November 2014 and March 2015. 
85% of participants (192 of 223) were aged between 12 
and 17 years – below the legal age to buy alcohol. 103 
(46%) were male and 120 (56%) female. Each participant 
was asked to self-complete an anonymous record of the 
brand of alcohol most commonly consumed.

Region   Participants % of total

North East 130 58%
South West 22 10%
South East 48 21%
North West 6 3%
Midlands 17 8%
TOTAL 223 100%

Key results

The five most consumed alcohol brands are:  
(2013 and 2012 survey positions) 
1) Fosters beer (1 / 3)
2) Generic or own-brand vodka (2 / 2)
3) Frosty Jack’s cider (4 / 1)
4) Smirnoff vodka (3 / 4)
5) Jack Daniel’s whisky (previously unplaced)

• Generic vodka is the brand most commonly 
consumed by girls and young women accessing 
treatment, followed by Smirnoff vodka. 

• Fosters beer is the brand most commonly 
consumed by boys and young men accessing 
treatment, followed by Frosty Jack’s cider.
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Four alcohol brands - Fosters, Generic/own brand vodka, 
Frosty Jack’s cider and Smirnoff’s – are consistently 
identified in each of the three completed surveys. This 
consistency, despite the participation of different services 
in different geographical areas over the three different 
survey years, provides some confidence in the stability of 
the findings.  Glen’s vodka is the only brand not to appear 
in the 2014-15 survey that that was popular in both 
previous surveys. It has been replaced by Jack Daniel’s 
whisky as the fifth most commonly consumed brand. 

When drinking, young people involved with treatment 
services appear to seek to maximise unit-price value and 
may be influenced by product marketing. Frosty Jack’s 
cider, the cheapest popular brand in the top 5, retails at 
between 18-21p per unit and is commonly sold in multi-
packs of 3 litres. Generic/own-brand vodka and Smirnoff 
vodka commonly retail at around 40p per unit and Fosters 
beer, also often sold in multi-packs, at around 43p per 
unit. Jack Daniel’s whisky is the anomaly, retailing at the 
somewhat higher price of around 62p per unit. 

The marketing for Jack Daniel’s whisky traditionally 
promotes the folksy rebellious southern American roots 
of the drink. More recently Jack Daniel’s marketing has 
collaborated with Buzzfeed and Vice Media – information 
sources that are highly popular with young people and 
young adults. The other high profile brands - Fosters, 
Smirnoff and Frosty Jack’s - all pursue marketing strategies 
designed to appeal to younger  audiences – Foster’s 
through its humorous ‘Brad and Dan’ characters and 
Smirnoff through its nightlife focused campaigns. Frosty 
Jack’s cider notably removed its own website and most of 
its social media channels after the Advertising Standards 
Authority found the product’s advertising likely to appeal 
to under-18s and in breach of advertising regulations. 
These three brands are also some of the cheapest in 
their respective product categories demonstrating how 
both price and marketing are positioned to make them 
appealing to younger consumers.

Overall, spirits, particularly vodkas, beer and strong 
ciders are the types of alcohol most commonly 
consumed by young people accessing treatment; with 
differences related to gender. Vodka which is cheap, 
strong and flavourless - so easily mixed - is the preferred 
category of drink for girls and young women, followed by 
cider and wine. Boys and young men tend to consume 
beer, spirits – including vodka and whisky - and cider.

The type of alcohol consumed also appears to change 

with age. Cider, which is sweet and cheap, is the most 
frequent type of drink consumed by children under 15 
years old. Young people aged 15 to 17 years old, and the 
far smaller number of young adults aged 18 to 20 years 
old included in the survey, are more likely to drink spirits 
than any other type of drink.

Conclusion

Fortunately, alcohol dependence is still rare amongst 
children and young people but the number requiring 
support from alcohol services reflects poorly on 
society’s relationship with alcohol. Surveys of school 
children in England suggest 1 in 10, 11-15 year olds 
drinks once per week or more often.2 The overall 
trend of declining consumption in recent years 
amongst young people, which has been driven to 
a large extent by the rise of the non-drinker, masks 
the scale of alcohol problems experienced by young 
people in many parts of the country. 

The vulnerable young people that participated in 
this survey appear to seek to maximise unit-price 
value whilst taking into account the brand position 
of the product. Many of the same brands identified 
in this survey, are placed highly in the previous two 
surveys, indicating consistency in the results. The 
findings suggest that the low cost of the cheapest 
alcohol and the messages contained within brand 
alcohol marketing may be influencing the choices of 
the riskiest underage drinkers.

Type of drink   

Spirits 82
Beer 62
Cider 46
Wine 21
Liqueurs 7
Alcopops 5
TOTAL 223

1. Public Health England; Young people’s statistics from the 
National Drug Treatment Monitoring System (NDTMS); 1 
April 2013 to 31 March 2014

2. Health and Social Care Information, Smoking Drinking 
and Drug Use Amongst Young People in  England 2013, 
(July 2014)
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